— supported by

Google

Go Digital ASEAN ?‘
9 The Asia Foundation

igital skills to unlock new economic opportunities Improving Lives, Expanding Opportunities




MARKETING - DIGITALTOOLS

Go Digital ASEAN | @@ The Asia Foundation



ing is no longer about the st
1ake, but about the stories

SETH GODIN

Go Digital ASEAN | @ The Asia Foundation



Digital Marketing:
Online?
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ANnswer:
Both!
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advertising  digital channels

MARKETING +ELECTRONIC

DEVICES

online and offline
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DIGITAL MARKETING

Enhanced Radio
Offline Marketing Marketing
™V Phone
Marketing Marketing
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DIGITAL ONLINE MARKETING

Search Engine Search Engine Pay-per-click
Optimisation Marketing Advertising
Content Social Media Affiliate
Marketing Marketing Marketing
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ANALYTICS Difficult to measure EENERCINEENIE
TOOLS

One-way Multiple-way
ENGAGEMENT Relationship Relationship
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Insights

Activity Content Audience
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Understanding your insights A

Activity Content Audience

Men Women

Age range All

13417
45-54

55-64
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Hours

Gender and age

The gender and age distribution of your followers

Fridays >
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12am 3am Gam Sam 122pm 3pm 6pm Spm

Location

Where your followers are

Followers - hours

The average times that your followers are on Instagram
on a typical day

44% 56%

Men Women

Followers - days

The days of the week when your followers are most
active.

Understanding your insights v
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Video Views
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W Analytics Home Tweets Morew Karin Olafson v av

TWEET HIGHLIGHTS JUN 2020 SUMMARY
Top Follower iowed by 386 people Top mention camed 14 engagements 2”3"6"““0"” "7")"'9 —_—
. ~

jim fang
: , ‘ SJimFang_RRAU - Jun 2
Ry 2 . . . - Montions New followers
——— Efficiently using Hashtag will bring many 7 7
advantage for a brand and organization.

@KarinOlafson sharing very interesting and

The Undead Marketer detailed information about how to use
@UndeadMarketer FOLLOWS YOU hGShtagS W’i" help bOOSt your bfand's SOCial
#ContentMarketing #DigitalMarketing media engagement. Check this out.
T blog.hootsuite.com/how-to-use-has...
people click stuff
pic.twitter.com/CmBPzicXyx
Viaw profile
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View Tweet

Go Digital ASEAN Q“ The Asia Foundation



THE DIGITAL MARKETING STRATEGY
CUSTOMER VALUE JOURNEY
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AWARE ENGAGE SUBSCRIBE

Go Digital ASEAN ‘ e The Asia Foundation



UNDERSTANDING THE STRATEGY
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PLAN LINGO NUMBERS TEAM
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Employability
with Digital Marketing

SELF- PROFESSIONAL
EMPLOYABILITY BRANDING
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laccounts and histories ma
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les more opportunities
telling process in itself

the entrepreneurs and career-seekers
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